1908000103050042
EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (THIRD SEMESTER)
MARKETING - 11

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:

a. Name of the Examination : BACHELOR OF COMMERCE

1. Fill up strictly the following details on your answer book
(THIRD SEMESTER)

b. Name of the Subject : MARKETING - I
. Subject Code No : 1908000103050042

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 o{lAstl UL oll sclied AL (1 ULS £35) 15
Answer the following (1 Mark Each)

1. 58 $Usfl A d RslHoL ule Ridlell Ulsed 52 82
Which of the company usually practice Skimming pricing?
1,244 ges1ulRle

Apple Incorporation

2. [o5) (g,
Jio Ltd.

3. Realme

4. DMart

2. 3us RsHa1 (5Ud g 82
What is Rapid Skimming pricing?
1.6 1&Ud 18 w1e] (SHd
Low Price with high advertisement
2. w1E] s 418 el (SHd
Low price with low advertisement

3. 2\ @2 UL QR (Bud
High Price with low advertisement
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4. G 2 &Ud 1A Gl (BUd
High price with high advertisement

3. CRdH dY 2016-2018 AR 58 SUs{lA Ue122lel Ul Ridle{l N5y 53]
&dl?
Which of the company practiced Penetration pricing between in the year
2016-2018 in India?
1. (%) (@
Jio Ltd.
2. 9ug
Apple
3.2l
Tesla
4044 o] A 5%
Armani Exchange

4 LS [A5dl weuloiy oMl 2215 dld & wa (SHd U ALssY
2s1dI GR B d (5ud 8.

Vegetable vendor bringing stock from the wholesale market and adding a
certain percentage on cost is pricing.

1.[dees
Differential
2.04o512¢ el
Market-oriented
3.9dledl &R
Going rate
4115%Y
Markup

5 ORR [A3dl dy wedl elel AAAIR defl Uldlefl [(SHdl @1 uls 8

QAR del dl5 wlawaHix11d 8.
When vendor differs its own pricing according to age or location it is
known as

1. (A®les @Ldl
Differential Pricing

2. o9 clgfl el
Market oriented pricing
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3. 91691 22 ulelal
Going rate pricing

4. HI53Y UIo{l)
Markup Pricing

[Rs a1l vl Ridlell (dR14] 9 B2
What is the opposite of skimming pricing?
1 V(UM @l
Premium pricing
2. Q1Y) (Bud
High Pricing
3. {1Us Mld
penetration Pricing

4. (cfe1st ella
Differentiated Pricing

58 6lleS 6Qede BlL[5o1e1]l GURlaL 53] 26l 82
Which of the brand is using Blanket branding?
1. ALY-§let

I-Phone
2. 454

Lux
3. W[RYA Vo2

Asian Pants
4. Al 1y Wiags

Greenply Plywood

WAAIR “6liS A WS oM, 0t G, Udls, (S8 1d] dd
Aol B, Betl & WS (A5l MUdl ([AFdlell Yol Hid Ao ]

lwdl 3a AHa [ 5L 4G UIsdlell 8.
According  “A brand is a name, term, sign, symbol, design or
combination of them, intended to identify the goods & services of one
seller or group of seller and to differentiate them from those of
competition."

1. WHR et HaAogor A AL 421

American Management Association
2. ¥11d & (e5Ul U521 W11 Q1+
All India Marketing Association
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3. WA RSe U522 WA RNt
American Marketing Association

4. v1q 8[5Y| HaogHo2 WA (1A 2l

All India Management Association

9 wdlegell WIH R [Cldy Gauleella 1adL ulsal Hie, Hidey ol

GUANIL 53 B et [dlcel tlles HIS WadL Ild GRUR s3] S B.
To differentiate the various products on the basis of vocal, Marketers uses
______differently for different brand.
1. 2SHLS
Trade Mark

2.04 151 H
Brand name

3. 02
Patent

4. l1[=52]
Branding

10 cilAeliniell 53y wil3a1ell Gy el
Which of the following in the not the objective of the branding.
1. L[=591 cdd Al WldBL duiRAIHi Hee 528
Branding helps to grow business reputation
2. W[5 A1 BddIHi Hee 531 2% B
Branding Can help win investment

3. L[5 ol ALSSlol BddIHi Hee 531 2Ad B
Branding can help to win new customers

4. GuYsduiell 518 «ifs
None of the above

11. A AldAyl eflH 418 2&Ud FALA G121 AHALAR

[AsAulddMi #1d B, W ALSSloll Ul Mel®ld GIR1UHLGIA ALY B.
Is developed over time through advertising campaigns with a

consistent theme, and is authenticated through the consumers' direct
experience.
1. GlleS YHleldl

Brand equality
2. W 1eS9L8ld Tl

Brand quality
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3. Wes ©(sall
Band equity

4. w15 850l
Brand equity

12. ARl sl &q HI2 tlol W53 5L UL WA Yol 2SRl

Ultelle]l Guldl 52 8.
NGO's using online advertising tools to raise donations for the purpose of

1. [4et-oi5151R5 HIB(321
Non-Profit marketing.

2. o 1115391

Profit marketing

3. oiled U532l
External marketing

4. WidRs 52l
Internal marketing

13, <llAstiHiel] 53 ©0d MEUdleA] dlet(QLsdl «iefl?
Which of the following is not the characteristic of the email ads?
1.4
Cheap
2. A&l USly
Global Reach

3. U U3l
First Generation

4. 4 [(ed AR &Yl
Limited message capacity

14, di[69d sNod ssRIAS Uldeild ulelld 8.
Unsolicited email creates positive response.
1. 11y
True

2. uWlel
False
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15. SEO o Yul ey 9} 87

SEO Stands for:

1. QY 9% B [LRHIOHUe
Search engineer Optimization

2. 1t ¥ [l w1 [LeH 1852l
Seek engine optimization

3. AU Aol ) [H 18D
Search engine optimization

R CRNE CRIEUT
Search engine organization.

Q.2 oflAst11ie]l S1TUBL ULReA) scllod UL (8 L)
Answer any four of the following (8 marks)

1. SEO g 87
What is SEO?

2. (R4l *lcel) e HHomd),
Explain SkKimming.

3. [A®es eildsll el yHesd).
Explain differential pricing.

4. [04o-clle 51 HI5(301 9f 87
What is non-profit marketing?

5. UISHU [FUdell 44e] questdl.
Explain mark-up pricing.

6. € U6 elldsfl we] yHomd).
Explain penetration pricing.

7. &h1(=591e1l 28] qyA.
Define branding.

8. &Ud MEdoll AR USSIR1ell ALel A1)
List four challenges of email advertising.
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Q.3 [5udell cautual A1), olosiR |efl @ldl (aoldd R M. 13
Define pricing. Explain the market oriented pricing in detail.

¥{gql
OR

(04e1-6l101513] HIS(2alef] cuudl A ). (el-a1e1513] HIS(2Ilell USIR)

[AdldalR Auodl.
Define non-profit marketing. Explain types of non-profit marketing in
detail.

Q.4 251 ol quil: (S18uUL 2) 8
Write Short Note on: (Any 2)

1.6 1eSYAL USIR
Types of Brands
2. (5Hd [AH 1l syt 13)
Pricing strategies
3. Wl Eel EUdefl uSssIR)
Challenges of Online Advertising
4, §o22012 & Ud
Internet Advertising

Q5 12, skiles Reid w2 gdld Gaules 5Usil HA MIRdHI dsi) 6
AU Y (AR RAL U B. s6Usil 5] 5 SUsilA dUa dsil (Sl
HI5(32L YalesR d3 [AYsd sUl B. Aueld HIBH| wleld ool
yH1Rlel e Gi1[=521o{] (Aqy Al sissl sal HIR SUsila Hidleled

(Y],

SPORTI, a Karnataka-based Sports Towel manufacturer wants to expand
its business in the whole of India. Imagine the company has hired you as
its digital marketing consultant. Guide the company to decide on various
ways of online promotion and branding in the National market.

*kkkk
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